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EXAMPLE ON HOW TO CREATE INTEREST
VIA SHORT REELS AND HASHTAGS

This example is from an online university in Catalonia named UOC. Among their
strategies, there is the aesthetics of their Instagram page, which is common, and the
diversification of resources given in the posts.

In the post, there is an explanation of what is
found in the video. Moreover, there are some
hashtags related to the content that help to
expand the range of people interested in
content similar to the one in the post. The
hashtag will enter the post in the group of
similar characteristics and will amplify the target.

The reel itself talks about pedagogy, a recurring
topic in higher education. It talks about how the
pandemic has changed the view of the
pedagogical methodology and how new
methods have been introduced while the
pandemic was going on.
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Reel: explaining ten ways of application of the different
pedagogical strategies and how the pandemic reinforced them.

Options of the post: Possibility to report the post, to see it on its
own, to share it, to embed it or to cancel everything. There is the
possibility to follow the account too.

7N\ Center of the post: Mentions and explains a little of each

)/ strategy, with a background related to what is being mentioned.
Each strategy has a different scene which all complement each
other.

R Text Two paragraphs explaining what is found in the video, the

9/ sources where the information can be found and contrasted, as

7 well as the publishers, and finally some promotion of the
university itself. There are also some hashtags that relate the
post to similar publications.

“5  Options of Instagram: the reader can see the post, can like, the
» JJ  post, comment, send or save the post, as any other post that
can appear from an account that person follows. If there are
more saves or likes, the algorithm understands the reader is
interested in that topic and will show more related posts.

More examples of this type of
post in the social media
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